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As used in copyright law, “original” means that a work was independently created by its author and possesses at least some minimal degree of creativity. See Utopia Provider Systems, Inc. v. Pro-Med Clinical Systems, LLC, 596 F.3d 1313, 1319-20 (11th Cir. 2010) (citing Feist Publ’ns, Inc. v. Rural Tel. Serv. Co., Inc., 499 U.S. 340, 345, 111 S. Ct. 1282, 1287, 113 L. Ed 2d 358 (1991)).
The examples of insufficient creativity in the selection, arrangement, and coordination of preexisting materials or data comprising a compilation that are provided in this instruction come from Bellsouth Adver. & Publ’g. Corp. v. Donnelly Info. Publ’g., Inc., 999 F.2d 1436, 1440 (11th Cir. 1993). See Bellsouth Adver. & Publ’g, 999 F.2d at 1440 (“[T]here is nothing remotely creative about arranging names alphabetically in a white pages directory. It is an old-age practice, firmly rooted in tradition and so commonplace that is has come to be expected as a matter of course.”); see also Id. at 1442 (stating that arrangement of business telephone directory in an alphabetized list of business types, with individual businesses listed in alphabetical order under the applicable headings, “is not only unoriginal, it is practically inevitable”).
